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Abstract：The purpose of this study was to investigate relationships between behavioral 
loyalty and involvement in sport spectatorship. The data were collected at a sporting 
venue where a professional football game was held. Participants (n=195) were asked to 
answer a designed questionnaire measuring personal characteristics, sport spectatorship 
characteristics, behavioral loyalty, and sport spectatorship involvement. In the analysis 
phase, the participants were categorized into two based on behavioral loyalty. Then 
scores of involvement were compared between the two categories. As a result, the group 
that showed high profiles of behavioral loyalty demonstrated significant differences of 
sport spectatorship involvement, compared to another group that showed a low profile of 
behavioral loyalty.
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と定義される（Wiley et al., 2000）。するス
ポーツやレジャーへの関与に関する研究は、
これまで積極的に行われてきている（Riding-


























































性については、他の研究（Sato et al., 2015, 
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